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Summary Information 

Client: Shell Dubai  

Campaign Name: Shell Helix - Participate & Win 

Aim: Promote Shell Helix 

Enablers of 
Success: 

Aggressive Facebook 
marketing, user engagement, 
competition and giveaways. 

Client 
Shell is a global group of energy and petrochemical companies. Our headquarters are in The Hague, 

the Netherlands, and our Chief Executive Officer is Ben van Beurden. The parent company of the 

Shell group is Royal Dutch Shell plc, which is incorporated in England and Wales.  

Mission 
The principle aims assigned are: 

 Boost brand awareness of through increasing the number of Facebook Fans 

 Increase product awareness of products/offers 

 Increase visits to the global website and other information sources 

Market 
Targeted market segments, as per priority were: 

 Primary Segment:  Mainly UAE audience. 

 Secondary Segment:  Wider regional users in GCC 

Strategy 
 Conceptualization of the contest and defining mechanics like the duration, criteria, prizes, 

write up, artwork, terms & conditions etc. 

 Strategic steps were taken to popularize the contest and widen its reach.  

 Use of giveaways to lure interested fans 

 Posting of attractive images and videos 
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Challenges 
 Creation of special Facebook page and landing images (mirroring website's theme). 

 Creation of database and easy management of the same 

Conclusion 
The aim was to create awareness about the features of the product, while building in the brand 

awareness, the campaign was a success and it achieved its target of branding and product 

promotion objectives.  
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